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I. INTRODUCTION 

This matter involves allegations that the American Hotel & Lodging Association Political 

Action Committee ("HotelPAC" or the "Committee*'), which is the separate segregated fund of 

the American Hotel and Lodging Association ("AHLA*'), improperly solicited individuals 

outside of AHLA's or its members' restricted class and failed to inform contributors about its 

political purpose in violation of the Federal Election Campaign Act, as amended (the "Act"). 

Complainant is a member of the Broadmoor Golf Club ("Golf Club" or "Club"), which is 

a wholly owned operation of The Broadmoor Hotel, Inc. (the "Broadmoor"), a corporate member 
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1 of AHLA. The Complainant asserts that she and other Golf Club members were illegally 

2 solicited to make contributions to the Committee when she and other Golf Club members were 

3 invited to HotelPAC fundraisers in 2010 and 2011 and received unrequested copies of AHLA's 

4 trade magazine. Lodging Magazine, which also contained solicitations to HotelPAC. The 

5 articles also reference AHLA's website, which appears to contain solicitations for contributions 

6 available to the general public. Complainant further alleges that AHLA and HoteiPAC's 

7 practices "duped" her into making political contributions to HotelPAC and candidates she did 

^ 8 not support when she believed she was paying dues for the Golf Club. Compl. at 2. 

^ 9 Respondents acknowledge soliciting members ofthe Golf Club to attend HotelPAC 
0 

tfl 10 fundraisers and that these solicitations were impermissible. AHLA Resp. at 2 (Sept. 17,2012); 

11 AHLA Supp. Resp. at 2 (Nov. 21,2012). AHLA and HotelPAC also contend that sending 

12 copies of Lodging Magazine, which allegedly contained solicitations, to the Complainant herself 

13 was pennissible because the Complainant was a member of AHLA in early 2012. AHLA Resp. 

14 at 3. To the extent that non-members of AHLA may have received these communications, the 

15 Respondents assert that the number would have been de minimis. Id at 4. 

16 As discussed below, we recommend that the Commission find reason to believe that 

17 AHLA and HotelPAC solicited contributions outside of the restricted class, a violation of 2 

18 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1). We also recommend that the 

19 Conmiission find reason to believe that AHLA and HotelPAC failed to inform individuals of the 

20 political purpose of HotelPAC or the right to refuse to contribute without any reprisal, violations 

21 of 2 U.S.C. § 441b(b)(3)(B) and (C) and 11 C.F.R. § 114.5(a)(3) and (4). With respect to the 
22 Broadmoor, we reconmiend that the Commission dismiss the allegations but send a letter of 

23 caution. We further reconunend that the Conunission authorize a limited investigation to 
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1 determine the amount of improper contributions raised as a result of the solicitations appearing in 

2 Lodging Magazine and AHLA's website. 

3 IL FACTUAL BACKGROUND 

4 AHLA is an incorporated trade association that represents the lodging industry. See 

5 http://www.ahla.com/content.aspx?id=3438. HotelPAC, a committee registered with the 

6 Commission, is the separate segregated fund ("SSF") of AHLA. See AHLA Statement of 

7 Organization (Sept. 20,2012). The Broadmoor is a hotel located in Colorado Springs, Colorado. 
0 

8 Broadmoor Resp. at 1 (Nov. 19,2012). The Golf Club is a private country club with dues paying 
tfl 

^ 9 members and is located on the same property as the Broadmoor. Id The Broadmoor and the 
0 

m 10 Golf Club are not separate legal entities; the Broadmoor operates the Club as a department of the 

11 hotel. Broadmoor Supp. Resp. at 1. The Broadmoor is a corporate member of AHLA. AHLA 

12 Resp. at 2; Broadmoor Resp. at 2. 

13 For over ten years, the Broadmoor has hosted an annual fundraiser for HotelPAC. 

14 Broadmoor Resp. at 2. The Broadmoor worked closely with AHLA and AHLA's state partner to 

15 planthefundraisers, which consisted of a reception, diimer, and an auction. Id According to the 

16 Broadmoor, the branding of the events — that is, the trade logos and names displayed on 

17 marketing materials at the events — featured only HotelPAC, not the hotel,̂  and HotelPAC was 

18 the exclusive beneficiary; AHLA managed the event, while the Broadmoor provided its &cilities, 

19 food, and service. Id (citing Decl. of Cindy Johnson 4,7-8 (Oct. 25,2012)). Attendees made 

20 all payments and contributions directly to HotelPAC; the Broadmoor neither collected nor 

21 bundled checks nor received payments or contributions. Id 

' We note, however, that the Broadmoor's logo appears in solicitation materials submitted with the 
Complaint and Broadmoor's Response. See. eg., CompL, Ex. 1,4; Broadmoor Resp., Ex. 5-8,10. 
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1 A. HotelPAC Fundraisers 

2 1. 2010 Fundraiser 

3 In 2010, the Broadmoor staff sought to increase attendance at the fundraiser. They 

4 consulted with AHLA leadership, including its president and counsel, to determine whether Golf 

5 Club members could be invited. Broadmoor Resp. at 2 (citing Johnson Decl. at fl 10-12; Decl. 

6 of Michael Pastor-Clark fl 6-8 (Nov. 15,2012)). According to the Broadmoor, AHLA 

7 concluded that the Broadmoor could invite Golf Club members so long as they agreed to become 

^ 8 members of AHLA. Broadmoor Resp. at 3 (citing Johnson Decl. ^ 13; Pastor Clark Decl. f 8; 
Nl 

^ 9 Decl. of Maureen Carter ̂  8 (Nov. 15,2012)). On August 13,2010, the Broadmoor invited Golf 
0 

hn 10 Club members to attend the fundraiser. Compl., Ex. 1; Broadmoor Resp., Ex. 8. Broadmoor 

11 staff signed the letters, printed on Broadmoor stationery, and enclosed a registration form drafted 

12 by AHLA. Compl., Ex. 1; Broadmoor Resp., Ex. 8. The fundraiser cost $50 per person. 

13 Compl., Ex. 1; Broadmoor Resp., Ex. 8. After arriving at the fundraiser. Club members were 

14 required to complete an AHLA membership form and become complimentary members of 

15 AHLA for three months. Broadmoor Resp. at 3 (citing Carter DecL ^ 10). The Broadmoor 

16 claims that it followed AHLA's instructions precisely. Broadmoor Resp. at 1,3. 

17 AHLA acknowledges, and the Broadmoor does not dispute, that the Broadmoor should 

18 not have invited the Golf Club members because they were not members of the restricted class of 

19 the Broadmoor or AHLA. AHLA Resp. 2; AHLA Supp. Resp. at 1; Broadmoor Resp. at 5-6. 

20 The AHLA's Supplemental Response concedes that the solicitations violated the Act and that 

21 AHLA's "guidance and monitoring of the content and timing of the Broadmoor's 

22 communications with Club Members were inadequate and that this resulted in 
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1 miscommunications and misunderstandings that led to the transgression." AHLA Supp. Resp. 

2 at 1. AHLA contends that it alone should be held accountable for the solicitations. Id. at 2. 

3 According to AHLA, 32 Club members attended the 2010 event and contributed $19,425 

4 to HotelPAC. AHLA Resp. at 2. Shortly after the fundraiser, AHLA staff discovered that 

5 Broadmoor management had mistakenly invited Golf Club members. Id AHLA sought to 

6 correct the error by depositing the funds into an AHLA administrative account "used to defray 

7 legislative expenses." Id. AHLA claims that Golf Club members were informed of this action. 
0 
^ 8 Id 
tfl 

0 
^ 10 In 2011, the Broadmoor and AHLA again wished to invite Golf Club members to the 

9 2. 2011 Fundraiser 

11 annual fundraiser. AHLA Resp. at 3; Broadmoor Resp. at 3 (citing Johnson Decl. f 15). To 

12 comply with Commission regulations, AHLA reasoned that the Broadmoor could invite Golf 

13 Club members to the event if the invitees joined AHLA — thus making them members of 

14 AHLA's restricted class. AHLA Resp. at 3; Broadmoor Resp. at 3. AHLA provided the 

15 Broadmoor vdth a notice to distribute to Club members, inviting them to join AHLA for one year 

16 for a discounted fee. AHLA Resp. at 3 (citing CompL, Ex. 6). 

17 The Broadmoor emailed the notice to Golf Club members on August 3,2011. Compl, 

18 Ex. 6. The same day, the Broadmoor separately sent Golf Club members an invitation for the 

19 August 8,2011, fundraiser. CompL, Ex. 4; Broadmoor Resp., Ex. 10. This invitation was 

20 similar to the one sent in 2010, but in 2011 attendance at the reception and dinner would be free. 

21 Id In a separate email, also sent August 3,2011, the Broadmoor made express that Club 

^ AHLA disputes some of the '̂ characterizations and other statements" contained in the Broadmoor Response 
but does not further specify. AHLA Supp. Resp. at 1. In its original Response, AHLA asserts that the Broadmoor 
misunderstood AHLA's instructions when the hotel invited the Golf Club members to the HotelPAC fimdraiser. 
AHLA Resp. at 2. 



MUR 6621 (American Hotel & Lodging Assoc. et al.) 
First General Counsel's Report 
Page 6 of 19 

1 Members must become AHLA members, for an annual fee of $25, to attend the event: *The 

2 reception and dinner are complimentary, but attendees must be members ofthe [AHLA] (this 

3 will explain the previous email regarding [AHLA])." CompL, Ex. 7; AHLA Resp. at 3. 

4 Although the Complainant paid the membership fee, she did not attend the fundraiser. AHLA 

5 Resp. at 3. Nonetheless, 14 Club members became AHLA members, and ten of those attended 

^ 6 the event and made contributions totaling $9,515.00 to HotelPAC. Id; AHLA Supp. Resp. at 1. 

H 7 AHLA first argued that the Broadmoor properly solicited Club members in 2011. See 
0 
^ 8 AHLA Resp. at 3. In its Supplemental Response, however, AHLA concedes that this solicitation 
tfl 

^ 9 also appears to be illegaL 5ee AHLA Supp. Resp. at 1. AHLA believes that the 2011 
0 

10 solicitation violated Commission regulations because it invited Golf Club members to j oin 

11 AHLA at the same time that it solicited them to make a contribution to HotelPAC. Id 

12 3. 2012 Fundraiser 

13 On July 28,2012, the Broadmoor again invited Golf Club members to the annual 

14 HotelPAC fundraiser. CompL, Ex. 10. After notice and receipt of the Complaint, however, the 

15 Broadmoor and AHLA withdrew the invitation to Golf Club members. AHLA Resp. at 3; 

16 Broadmoor Resp. at 4. Ex. 11. 

17 B. The Lodging Magazine Armeies 

18 The Complaint attaches two articles signed by the president of AHLA, Joseph A. 

19 Mclnemey. The pieces appear in the February and March 2012 issues of Lodging Magazine, 

20 which is AHLA's trade magazine that it distributes to its membeirs. See CompL, Exs. 8-9. 

21 According to the magazine's website, the magazine "currently reaches more than 40,000 hotel 

22 executives." See LODGING MAGAZINE, http://www.lodginemagazine.com/main/subscribe.aspx. 
23 Attach. A. Although Lodging Magazine appears to be geared towards AHLA's membership. 
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1 free digital editions ofthe magazine are available on its website, which is open to the public. See 

2 id. http://www.lodgingmagazine.com/Main/digitaleditions.aspx. Attach. B. The website also 

3 appears to permit individuals to obtain free subscriptions. See id, Attach A. In the February 

4 2012 issue, Mclnemey states: 

5 While we're on the topic of politics, I urge you to contribute to HotelPAC, which 
6 has a new online option via www.ahla.com. Not only is it a presidential election 
7 year, there are also more than 32 Senate seats up for grabs, so it's imperative that 
8 representatives who recognize and support our business are elected or re-elected. 
9 

Q 10 CompL, Ex. 8. In the March 2012 issue, Mclnemey states, "If you have not already, I urge you 
Ml 

^ 11 to contribute to HotelPAC, which has an online option via www.ahla.com." CompL, Ex. 9. 

Q 12 The Complainant notes that these articles encompass only a sampling of such articles. tfl 
ri 13 upon review of the free digital editions available on Lodging Magazine*s website, we found an 

14 article in the January 2012 edition that also appears to solicit contributions to HotelPAC. That 

15 article states, "This year is also an election year. The House is up for re-election, as are 32 seats 

16 in the Senate, and the presidency. We need your support for our HotelPAC and we've made it 

17 easier than ever through our online donation option on the AH&LA website." From the 

18 President's Desk, LODGING MAGAZINE (Jan. 2012) at 18, Attach. C. 

19 AHLA and HotelPAC contend that the solicitations appearing in the magazines sent to 

20 the Complainant were not improper because Wallace was a member of AHLA in early 2012. 

21 AHLA Resp. at 3. To the extent that the magazine may have been circulated to Club members 

22 that were not AHLA members, the Respondents claim that the number of such individuals would 

23 have been de minimis and the solicitations therefore permissible. See AHLA Resp. at 4 

24 (identifying **the 3% incidental' exception recognized by the Commission in previous advisory 

25 opinions and announcements") (citing Campaign Guide for Corporations and Labor 

26 Organizations at 24 (Jan. 2007)). 
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1 IIL LEGAL ANALYSIS 

2 A. Solicitations Outside the Restricted Class 

3 The Act permits corporations to establish political committees known as separate 

4 segregated fimds or "SSFs." See 2 U.S.C. §§ 441b(b)(2)(C); 431(4)(B). The Act, however, 

5 prohibits a corporation or its SSF from soliciting contributions to the SSF from persons outside 

6 the corporation's restricted class — namely, the corporation's executive and administrative 
fM 
^ 7 personnel and families of such personnel. Id. § 441b(b)(4)(A)(i); 11 C.F.R. § 114.5(g)(1). 
© 

8 Subject to certain conditions, a membership organization may solicit its corporate and non-

5 9 corporate members directly. 2 U.S.C. § 441b(b)(4)(D); 11 CF.R. §§ 114.7(c), 114.8(c)(i). A 
0 

^ 10 trade association and its SSF may solicit the stockholders and the executive and administrative 

11 personnel of a member corporation, provided that the member corporation separately and 

12 specifically approves the solicitation, and the member coiporation does not approve a solicitation 

13 by any other trade association during the calendar year.̂  2 U.S.C. § 441b(b)(4)(D); 11 C.F.R. 

14 § 114.8(c), (d). Conunission regulations also contemplate that the member corporation may 

15 solicit contributions to the trade association's SSF. See 11 CF.R. § 114.8(d)(1). Finally, 

16 Commission regulations provide that an "[a]ccidental or inadvertent solicitation" of persons 

17 outside a restricted class "will not be deemed a violation," if a corporation or SSF "used best 

18 efforts to comply with the limitations regarding the persons it may solicit and that the method of 

19 solicitation is corrected forthwith after the discovery of such erroneous solicitation." 11 CF.R. 

20 § 114.5(h). 

^ SeeU CF.R. § 114.1(e)(1) (defining membership organization): 11 CF.R. § 114. l(eX2) (defining 
member of a membership organization); 11 CF.R. § 114.8 (defming trade association); see also Advisory Op. 2012-
15 (Am. Physical Therapy Assoc.) at 7, n.9 (explaining that a trade association that is also a membership 
organization may solicit non-corporate members). 
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1 Here, because the Broadmoor is a member of the AHLA, the Act and Commission 

2 regulations permitted AHLA, HotelPAC, and the Broadmoor to solicit the Broadmoor's 

3 executive and administrative personnel. But because the Broadmoor is a corporation mih capital 

4 stock — and thus not a membership organization under 11 CF.R. § 114.7 — individuals who 

5 paid dues to the Golf Club were not within the Broadmoor's restricted class. See Broadmoor 

6 Supp. Resp. at 1 

7 1. The 2010 and 2011 Fundraising Event Invitations Constituted Solicitations 
8 Outside the Restricted Class 

^ 10 As Respondents concede, the 2010 solicitation to Golf Club members did not comply 

Q 11 with the Act and Commission regulations because those individuals were not members of AHLA 
Wl 

•H 12 or the Broadmoor's restricted class.̂  Despite this concession, however, AHLA and HotelPAC 

13 argue that they cured the violation by depositing contributions that resulted from the 

14 impermissible solicitations into an AHLA administrative account. They therefore contend that 

15 the Commission should not find reason to believe that the solicitation violated the Act. See 11 

16 C.F.R. § 114.5(h). 

17 We disagree. AHLA and HotelPAC acknowledge that they failed to sufficiently monitor 

18 the Broadmoor's activities, which resulted in solicitation of persons outside the restricted class. 

19 While the AHLA appears to maintain it never authorized the Broadmoor to solicit members of 
20 the Golf club, the solicitations were neither accidental nor inadvertent — the Broadmoor 

21 intended to solicit the Golf Club members. Further, Respondents' proposal — depositing funds 

* There is no indication — and the Broadmoor does not assert—that any of the Golf Club members were 
also executive and administrative personnel of fhe hotel, or their femiiies. 

' Although the letters to Golf Club members were signed only by Broadmoor staff, AHLA and HotelPAC 
also participated in soliciting the Golf Club members. AHLA managed and operated the fundraisers where guests 
were solicited for contributions. Broadmoor Resp. at 2. AHLA also drafted the registration form that was enclosed 
with the invitation letter to the 2010 event and also provided at the event, which solicited a $50 contribution to 
HotelPAC. See Broadmoor Resp., Ex. 6-8. 
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1 obtained through impermissible solicitations into another administrative account — fails to 

2 "correct the method of solicitation." 11 C.F.R. § 114.5(h). Moreover, Respondent's proposal 

3 would undermine the Act's prohibition on soliciting persons outside the restricted class. 

4 Corporations would have little incentive to comply with the Act and Commission regulations if 

5 they could use the funds solicited in violation of the Act for an altemative purpose. The 

^ 6 Commission's recent practice supports this view. See Conciliation Agreement at ̂  VI.4, MUR 

r-i 7 6121 (Advanced Med. Tech. Ass'n) (requiring illegally solicited contributions to be disgorged); 
0 
JJJ 8 see also Conciliation Agreement at fl 9,14.B, MUR 5749 (GSP Consulting Corp.) (refimding 

^ 9 illegal contributions prior to filing of complaint). 
0 

^ 10 Nor did the 2011 solicitations complywith the Act and Commission regulations. As 

11 AHLA and HotelPAC concede, the Respondents invited Golf Club members to join AHLA 

12 while simultaneously soliciting contributions by inviting them to a fundraiser for HotelPAC See 

13 AHLA Supp. Resp. at 1. The Commission has explained that "the Act and Commission 

14 regulations preclude simultaneous solicitation of membership and contributions" to a political 

15 committee. Advisory Op. 1992-41 (Ins. Coal, of Am.) at 4. A "[s]imultaneous solicitation 

16 would, in effect, evade the parameters ofthe solicitable class by leading to a process that is, in 

17 reality, a solicitation of a broader group." Id Accordingly, Respondents could not solicit 

18 members of the Golf Club unless they were furst members of AHLA. According to AHLA, 

19 fourteen Club Members accepted the invitation to join AHLA in 2011, ten of whom made $9,515 

^ In MURs 4568/4633/4634/4736 (Madison Project Inc. Fund), the Commission did not require the 
respondent to refund the contributions that were solicited from outside the restricted class because the respondent 
had acted as a conduit for the illegal contributions that the Sam Brownback for U.S. Senate Committee ("Brownback 
Committee") received. Rather, the Conunission advised the Brownback Committee to take steps to comply with the 
requirements of section 103.3(b)(3). See Letter to Benjamin L. Ginsberg from Lois G. Lemer (May 21,2001), 
MURs 4568/ 4633/4634/4736. 
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1 in contributions to HotelPAC. AHLA Supp. Resp. at 1. AHLA and HotelPAC do not assert that 

2 they took steps to rectify the error regarding the 2011 solicitations under section 114.5(h). 

3 Although it appears that the Broadmoor, AHLA, and HotelPAC all solicited contributions 

4 outside the restricted class for the 2010 and 2011 events, we recommend that the Conimission 

5 pursue only AHLA and HotelPAC. The Broadmoor has provided substantial evidence that it 

6 relied on AHLA and HotelPAC for guidance in complying with the Act and Conunission 

7 regulations. See Broadmoor Resp., Exs. 1-10. In addition, AHLA and HotelPAC concede that 
0 
1̂  8 they should have more closely monitored the activities of the Broadmoor and that they alone 

^ 9 should be liable for the improper solicitations. AHLA Supp. Resp. at 2. Under these 
0 

1̂  10 circumstances, dismissal as to the Broadmoor is a justified exercise of prosecutorial discretion. 

11 See Heckler v. Chaney, 470 U.S 821 (1985). We further recommend dismissal as to all 

12 Respondents for the 2012 fundraiser. Upon receipt of the Complaint, Respondents withdrew 

13 Golf Club members' invitations to the 2012 fundraiser. There is also no indication that 

14 contributions were made as a result of that withdrawn solicitation. Under these circumstances, 

15 too, dismissal as to all parties for the 2012 fundraiser is a justified exercise of prosecutorial 

16 discretion. 

17 We therefore recommend that the Commission: (1) find reason to believe that AHLA 

18 and HotelPAC violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1)' with respect to 

^ In MUR 6121, the Commission found reason to believe that a trade association violated 2 U.S.C 
§ 441b(bX4)(D) and 11 CF.R. § 114.8(c) when it solicited contributions outside the restricted class. These 
provisions, however, do not contain a specific prohibition, but instead set forth the requirements for trade association 
solicitations of members. Accordingly, we believe that 2 U.S.C. § 44lb(bX4)(A)(i) and 11 CF.R. § 114.5(g)(1) are 
the provisions that are violated, as they specifically prohibit corporations and SSFs, including incorporated trade 
associations, from soliciting contributions outside the restricted class. 

In MUR 5899 (N.Y. Bankers Association Community PAC), a matter generated by a sua sponte 
submission, the Commission found that a trade association appeared to have violated 2 U.S.C § 441b(bX4XAXi) by 
soliciting contributions from individuals outside the restricted class. The Commission, however, dismissed the 
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1 the 2010 and 2011 fundraisers; (2) dismiss the allegation that the AHLA and HotelPAC violated 

2 2 U.S.C § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) with respect to the 2012 fimdraiser; and 

3 (3) dismiss the allegations that the Broadmoor violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 

4 C.F.R. § 114.5(g)(1), but send a letter of caution.* 

5 2. The Articles in Lodging Magazine Constituted Solicitations Outside the 
6 Restricted Class 

0. ' 
8 By stating "I urge you to contribute to HotelPAC" in articles published in the February 

0 9 and March 2012 issues of Lodging Magazine, the President of AHLA solicited contributions to 

tfl 

^ 10 HotelPAC. The January 2012 article also solicited contributions: "[w]e need your support for 
0 11 HotelPAC and we've made it easier than ever through our online donation option " These 
ifl 

^ 12 solicitations therefore must comply with the requirements of the Act and Commission 

13 regulations. See MUR 5681 (High Point Reg'l Ass'n of Realtors) (entering into Conciliation 

14 Agreement with membership organization for an article soliciting contributions in organization's 

15 newsletter). Because the record indicates that Complainant paid an annual membership fee for 

16 AHLA in August 2011, AHLA and HotelPAC properly solicited her when they sent her the 

17 January, February, and March 2012 issues. Nevertheless, publicly available information 

18 indicates that any member of the public may obtain copies ofthe magaziiie, which were posted 

19 online, and AHLA and HotelPAC may have therefore solicited contributions outside ofthe 

matter because a trade association subsequently acquired by the respondent had committed the violation and the 
respondent had satisfied the factors in the Commission's sua sponte policy. 

' The Commission has previously interpreted 2 U.S.C § 44lb(b)(4)(AXi) and 11 C.F.R. § I l4.5(gXl) as 
prohibiting a corporation from soliciting individuals outside the restricted class for contributions to its own SSF. 
See, e.g., AO. 2012-15 at 9 n.l2. These provisions should equally apply to a member corporation that, in 
conjunction with the trade association and trade association SSF, solicits individuals for contributions to the trade 
association's SSF. The language of sections 441b(bX4)(AX0 or 114.5(g)(1) encompasses such application. 
Further, because these provisions explicitly incorporate by reference 2 U.S.C § 441b(bX4)(D) and 11 CF.R. 
§ 114.8 — the provisions conceming trade associations — all of these provisions must be read in pari materia. If 
the prohibition did not apply to the member corporation as it does the trade association and its SSF, a member 
corporation could solicit contributions outside the restricted class for ttie trade association's SSF and would render 
the prohibitions at sections 441b(b)(4XAXi) and 114.5(g)(1) meaningless. 
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1 restricted class with the publication of the January, February, and March 2012 editions. See, e.g., 

2 Advisory Op. 2007-27 (ActBlue) at 6. 

3 Nonetheless, AHLA and HotelPAC contend that, to the extent any persons outside the 

4 restricted class received copies of these communications, the number would have been de 

5 minimis. AHLA Resp. at 4. In previous advisory opinions, the Commission has "applied the Act 

6 to permit the distribution of solicitation messages in journals, magazines, or newsletters outside 

7 the restricted class." Advisory Op. 2000-07 (Alcatel USA, Inc.) at 3 n.3("A0 2000-07"). In this 
O 

8 particular context, the Commission has required that: (1) the article must include an explicit 

^ 9 caveat stating that the contributions will be screened and contributions from persons who are not 
0 

tfl 10 solicitable will be retumed; (2) the declared refund policy must be implemented by the 

11 committee; and (3) both the actual number and percentage of unsolicitable persons who receive 

12 the publications must be de minimis. See, e.g., id.; Advisory Op. 1999-6 (Nat'l Rural Letter 

13 Carriers' Ass'n) at 8 ("AO 1999-6") (distributing solicitations to 450 ineligible recipients out of 

14 97,000 delivered, or approximately 1% of total circulation, is de minimis). And when a 

15 corporation solicits contributions to its SSF over the intemet, the Conunission has allowed a 

16 corporation to provide passwords to persons within the restricted class so that only those persons 

17 may access web pages that contain solicitations. See AO 2007-27 at 6; Advisory Op. 2006-03 

18 (Whirlpool) at 3; AO 2000-07 at 5. 

19 Here, despite AHLA and HotelPAC s contention that only a de minimis number of non-

20 members received copies of Lodging Magazine, respondents do not provide any specific 

21 information to support that claim. Nor do they address the fact that the website of the magazine 
22 indicates that the magazine is freely available to the public. Under these circumstances, there is 
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1 insufficient information to conclude that the number of non-AHLA members who received the 

2 magazine, and thus the number of solicitations it represents, was de minimis. 

3 ^ Moreover, in both the February and March 2012 solicitations, the president of AHLA 

4 informed readers that they may contribute to HotelPAC online by accessing AHLA's website, 

5 www.ahla.com. In October 2012, an online contribution option was available. See 

6 http://wvyw.ahla.com/hotel/pac/ (visited Oct. 12,2012), Attach. D. In addition, AHLA's public 

7 website included another form for contributing to HotelPAC by mail with no instmctions 
0 . 
in 8 limiting contributions to members of the relevant restricted class. See Attach. D at 2. As of 
Nl 

0 
Nl 10 option. See www.ahla.com/hotelpac/ (visited Jan. 17.2013). Attach. E. Rather, the website 

9 January 2013, however, AHLA's website no longer appears to offer an online contribution 

11 provides that additional information about HotelPAC is available to "members of AH&LA and 

12 other authorized persons" by contacting an AHLA staff person; the website also allows ahy 

13 person to download a contribution form, and it contains no limiting instruction stating that only 

14 AHLA members may make contributions. See id 

15 The Conunission has determined that a communication regarding SSF activity is a 

16 solicitation under 2 U.S.C § 441 b where the conununication encourages or fru;ilitates 

17 contributions to the SSF. See, e.g.. Advisory Op 2003-14 (Home Depot); AO 2000-07. The 

18 contribution forms posted on AHLA's website encourage or facilitate contributions to HotelPAC 

19 — the forms call for contributions and seek credit card informationj suggest contribution 

20 amounts, and include notices required for solicitations of voluntary contributions under 2 U.S.C. 

' Although this contribution form requests a HotelPAC corporate prior approval information, such restriction 
would not prevent an individual, who is not within the restricted class of a member corporation, from attempting to 
make a contribution given that AHLA offers individual memberships. See AHLA Resp. at 3. 
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1 § 441b(b)(3) and 11 C.F.R. § 114.5(a). Because these forms are available to the public at large, 

2 they also appear to constitute solicitations of contributions outside the restricted class. 

3 We therefore recommend that the Conunission find reason to believe that AHLA and 

4 HotelPAC violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. § 114.5(g)(1) by soliciting 

5 contributions to HotelPAC outside the restricted class through solicitations contained in Lodging 

6 Magazine and AHLA's website. 

7 B. Failure to Include Notices Regarding Voluntary Contributions in 
0 8 Solicitations 
W g 
Ml 
^ 10 To ensure that contributions solicited for an SSF are voluntary, the Act and Conunission 
0 11 regulations require that "any person" who solicits contributions to an SSF inform the employee 
Nl 
*̂  12 or member of the political puipose of such fund and of his or her right to refuse to contribute 

13 without reprisal. Sec 2 U.S.C. § 441b(b)(3)(B), (C); 11 CF.R. §§ 114.1(i), 114.5(a)(3)-(5); jec 

14 also Advisory Op. 2006-17 (Berkeley) at 5. The Commission has applied this requirement to 

15 membership organizations, including trade associations. See, e.g., MUR 5681 (High Point Reg'l 

16 Ass'n of Realtors) (membership organization failed to include required notices in solicitations); 

17 Advisory Op. 1985-12 (Am. Health Care Ass'n PAC) (solicitation of trade association's 

18 members must meet requirements of 11 C.F.R. § 114.5(a)). 

19 Here, the solicitations referenced in the Complaint did not include all of the notices 

20 required for voluntary contributions under 2 U.S.C. § 441b(b)(3)(B) and (C) and 11 CF.R. 

21 § 114.5(a). With respect to the solicitations for the event held in August 2010, the letter inviting 

22 Golf Club members to the PAC event contained no such notices, while the registration form 

23 failed to notify invitees that they had a right to refuse to contribute v^thout reprisal. See 

While the registration form states ttiat "[c]ontributions to HotelPAC are voluntary," a mere statement ttiat 
contributions are voluntary is insufficient to comply with Commission regulations. 11 CF.R § 114. l(i) provides 
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1 Broadmoor Resp., Ex. 8. Furthermore, none of the communications sent to Golf Club members 

2 for the 2011 event contained any of the required notices. See id, Ex. 10. Finally, the articles 

3 published in the January, February, and March 2012 issues of Lodging Magazine, see supra 

4 Section III. A.2, contained none of the required notices as well. 

5 Accordingly, we recommend that the Commission find reason to believe that AHLA and 

6 HotelPAC violated 2 U.S.C § 441b(b)(3)(B), (C) and 11 C.F.R. § 114.5(a) by failing to inform 

7 solicitees ofthe political purpose of HotelPAC and the right to refuse to contribute without 
0 
lil 8 reprisal. With respect to the Broadmoor, we believe that the same reasons for dismissing the 
Nl 

^ 9 allegation conceming solicitations outside the restricted class apply here. We therefore 
0 

Nl 10 reconunend that the Commission dismiss the allegation that the Broadmoor violated 2 U.S.C. 

11 § 441b(b)(3)(B), (C) and 11 C.F.R. § 114.5(a), but send a letter of caution. 

12 IIL INVESTIGATION 

13 We plan to conduct an investigation to determine the total dollar amount of contributions 

14 that HotelPAC accepted in violation of 2 U.S.C. § 441b(b)(4). For violations of this provision, 

15 the Commission has historically used the total amount of money raised from the illegal 

16 solicitations when determining a civil penalty. See First Gen. Counsel's Report at 14, MUR 

17 6121 (Advanced Medical Technology) (applying 50% civil penalty formula to unrefunded 

18 contributions solicited outside restricted class prior to applying stda sponte discount); Second 

19 Gen. Counsel's Report at 16-18, MUR 5749 (GSP Consulting). Although we have determined 

20 that HotelPAC raised a total of $28,940 in prohibited contributions from Golf Club members at 

that '*[v]oluntaiy contributions are contributions which have been obtained by the separate segregated fund of a 
corporation or labor organization in a manner which is in compliance with § 114.5(a) and which is in accordance 
witti ottier provisions of ttie Act." See Conciliation Agreement H 13, MUR 5337 (First Consumers Nat'l Bank) 
(providing that simply including the term "voluntary" does not diminish the coercive nature of a soUcitation or 
satisfy ttie requirements of 11 CF.R. § 114.5(a)). 
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I the fundraising events held at the Broadmoor in 2010 and 2011, we have no information as to the 

. 2 contributions that HotelPAC may have accepted from individuals outside the restricted class in 

3 response to the solicitations published in Lodging Magazine described above as well as directly 

4 through its public website. See supra Section III. A.2. Accordingly, we seek authorization to 

5 conduct a limited investigation to determine the dollar amount of prohibited contributions raised 

6 from the solicitations published in Lodging Magazine and on its website. We also request that 

^ 7 the Commission authorize the use of compulsory process, if necessary. 
0 
Ul 8 
Nl 

0 
Nl 
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1 IV. RECOMMENDATIONS 
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1. Find reason to believe that American Hotel & Lodging Association and American 
Hotel & Lodging Association Political Action Conmiittee and Joori Jeon in her 
official capacity as treasurer violated 2 U.S.C § 441b(b)(3)(B), (C) and 11 C.F.R. 
§ 114.5(a)(3), (4); 

2. Find reason to believe that American Hotel & Lodging Association and American 
Hotel & Lodging Association Political Action Conunittee and Joori Jeon in her 
official capacity as treasurer violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 CF.R. 
§ 114.5(g)(1) v t̂h respect to the solicitations for the 2010 and 2011 HotelPAC 
fundraisers and solicitations in contained in Lodging Magazine and AHLA's website; 

3. Dismiss the allegation that American Hotel & Lodging Association and American 
Hotel & Lodging Association Political Action Conunittee and Joori Jeon in her 
official capacity as treasurer violated 2 U.S.C. § 441b(b)(4)(A)(i) and 11 C.F.R. 
§ 114.5(g)(1) with respect to the solicitation for the 2012 HotelPAC fundraiser; 

4. Dismiss the allegation that The Broadmoor Hotel, Inc. violated 2 U.S.C. 
§ 441b(b)(3)(B)(C) and (4)(A)(i), and 11 C.F.R. § 114.5(a)(3),(4) and (g)(1), but send 
a letter of caution; 

5. Approve the attached Factual and Legal Analyses; 

6. Authorize compulsory process; and 

7. Approve the appropriate letters. 
Anthony Herman 
General Counsel 

^ 3 Daniel A. Petalas 
Associate General Counsel 
For Enforcement 

Marli Snonkwiler 
Assistant General Counsel 
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1 Attachments 
2 
3 A. http://www.lodgingmagazine.com/main/subscribe.aspx (visited Jan. 11,2013) 
4 B. http://www.lodglngmagazine.com/Main/digitaleditions.aspx (visited Jan. 24.2013) 
5 C. From the President's Desk, LODGING MAGAZINE , Jan. 2012. 
6 D. http://www.ahla.com/hotelpac/ (visited October 12.2012) 
7 E. http://www.ahla.com/hotelpac/ (visited Jan. 17.2013) 
8 
9 
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Subscriptions 

Lodging magaa'ns currently reaches mora Ihan 40,000 hotel executives. 
For a FREE subscription or to update your existing subscription, please 
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For more information email jnoll@mcneiil-groupxom. 
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Enjoy more revenue , Zr. 
\ „ , Learn 

qreater controL More 
Digital Editions 

January 2013 
AB 2013 kicks off. lhe American Hotel & Lodging Association wdeomea 
a naw chairnian Ronald Vlasic, ragional iice president for Kiinplon 
Hot ate ft Restauranta. will lead the aaiociallon as It tackles polilical. 
oontumefi and liidusuy isaues nvning foninrd tNs year; Lodigihg Editor 
Sean .Ocwney inds out v^al Vlasic will Ibcua on in tNs itwrtthk eo«er 
aloiy. INs Is.siie atao featwes a special report on iho tnereMMng 
ralaiionBhIp between hbt<Ms and .iQTAs and artlclae about how IQ 
allBctlvely Implament a disMlar preparedness .plan and «Ml hotels are 
dbirig to liialijB tood arid bewrage concept^ .more, efficient and dable. 

Americas 
Best \^lue Inn 

Subscribe 
and Stay 
Connected 

SERIOUS ABOUT LAUMDRY. 

I December 2012 
I 'Our December com alory shows how Hg/e/ lwpef»sfbkt% Amhoriy 
Malchioni uses a ntHwisense, iougMpve apprpaeh.lo help ownera of 
stniggllng hotels tum iNriga arourid dnd ieposillon their fmpertiea. Phis: 
lhe shoWk inlerior decorating expert. .Blanche Garcia, shares lips ifor 
builgeKQhselous. hotel irnpinwm.dr«s. INs issue alsacqrHains lipe tor 
n Îigating the hotel lock heck thai Ihreaiena guaats' satoty and . 
M ^ y , j» loDk]ft.H^ 

|.and«bfponta ba^ lacM cHllwili 
^^aliiel tiw hotel Industry. 

MO:.] roi'ULAK 

italdialiiy KdicaUmi la Ted^s Worid 

ll> B T K \ T 

IHglial Smircctnolc' 

ilM|illillly.lUKallM In €Mmi 

Oq^ord BMvniil'iinKarCrk RnnidH Vgiia* do 
Iwpict er ftofdlai la NailitineiPrsperilct 

MrfaiainiaK a Securr Hotel IhvlrwimnH 

MoMof thoMoiiarH 

nidrniandiic a (kodSlnp Rqarlcacc 

AccounilDK for Splct hna'rttci. 

November 2012 
Our November iisue tooturas V Cover etoiy ebput the fastrpeced growth 
of La Quinla and how the.company ia woriiing tegeihar «Mih its fcanchise 
paitnwa.le cdntinutfthat upwwd vend. Aho indgded in iMs Issue js en 
ariide'Aoul howhofeie can Isineli auicsMaU indapw^^ FAB 
iBoneepts. a story aboul how communKy.outreach alibrtaican help buld 
aihiilbriahlpa and help, a property!! martieting t fU l* , and a iopk at the 
eotis asaocioied with instaiilng MglMpiBed internet for goestSi 

I October 2012 
37-yeeF4ld enliepreneur and CEO of SBE Enterteinmenl, Sam 
NazariaK has de>«l6ped an al4nelusive buslnets strategy by 
developing hotels stocked with his own popular restaurants and. 
qightcluba. For tha October cpiar.story, Nazarian apoke about 
•xpanding SLS Hotels gtabaiiy and dontinuliig io buM out his . 
hoapitallty brands In tocalions around the worid. INs Issue also faaturas 
aitleles about MghHech bathrooma improving the guest exportanca. how 

I to auslain bisz when opaning plans get pushed back, and an inten^ew 
vyHKCa'riaon^ fWwCEb Trudy Rautki. 

vJodgingirBgaiin0.odnyMBlo/dgltaled«onB.a»pK. 

, COM ba«Hii«mi Lot Veioi' Vi Cotdn Aaaln? 

1 
A V E N O R ^ 

RELIEVES 
Sf RESS.;̂  

NomatMrwhatalf 
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ISupteniber 2012 
Whan Michael Shindier came lo Hard Rock Inieimaiional to serve as 
eneculive >«ce presideni of hotels and sasinoa in Fetaniaiy 2010, the 
tamed brand had expansion on its mind. Since, Ihen Hard Rock Hotels 
'& Resorts has expanded its pqrtfaiio all over the worid. Lodging spoike 
with Shindier about the Inndls rapid expansion success' and its plans 
tor Ihe toture: Also in tNs issue, wo took at how personalized upsdi 
strategies can increase.inerem'entai revenue tor hotels, how outdoor 

I spaces can mean big pralls br properties, and. how lo creale 
hypoaliorgeriic rooms to appease guests wilh allergiiBS. 

0) 
Nl 
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O 
Ul 
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0 
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ilARKlTPlACC 
2013 

August 2012 
Feeturing ihbi<sends.of lia'tinga and hundreds bfhtfaders, the 2013 
Lodging Source Book has ell of Ihe product and senice proUders- youll 
need to keep your hotel nmning efficiendy arid proClably. IJstings 
include design & constnjction. finance, food ft beverage, govemmeni 
aganchis and associations, human resources, operations: and 
technoloey. 

you, Avcndre can makt 
itbener.With$l 

bflRon In purchasing 
power. Avendra haipt 
hesphalhy openton 
securadoubMigli 
savlngi on Ihe'ltetns 
theyncodmott Plus, 
we provide uhrhnled 

eipertlieand 
ovenight In every ilnk 
efthe supply diain. 

MsmwwiisonmncR 
TOMMSYQUICrnR. 

avcndrsidm 

July 2012 
H's a big year tor Motel 6. Calebratbig the brand's Crst 50 years In 2012. 
n's now also celebrating a new arid exciting toiura.under Iha Blackstone 
umbrella: The July cover stoiy documents the brands history and looks 
tpward Ha Mure. INs Issue also faaturw. articleh about properties 
updating meeting spaces farHexible and torktiorial events, ausiainable 
pest contfol tor Ihe hospaalily Industry, and hotels woriiing together to 
prortwto a travel destinaiioa 

n i B i i i a B l June 2012 
1 in our 24/7 digHal age, Jwlels ara Investing in new.teehnotogies that «4II 

elmpHiy and anhance the guest lexperianee wMe driving business. Pete 
I'Sears. aantor vice prasident of North American bponttoris far Hyatt 

f ^ S Q ^ ^ ^ ^ H Hotels and ftaaorts. discussoa Ihe company's implementallon ol a new 
^ ^ ^ ^ ^ ^ ^ ^ in-taoffl media and entertainment aohitton at Hs Ml-sanilce properties 

across the United Stales. Canada and the Caribbean in this month's 
Lodging. Also inchjded in this Issue ara artielea about hotela 

I incorporating mora veisatlie meeting apaces. Ngh-iach minibars. and 
mobile PMS solutions lor on-lha-go employees. 

May 2012 
I For NBA Haa of Famar Oavid Rpblnspn and buslnMs partner Dan 
I BinaieNs. hotels ara mdra thah an inveatmani in properly, they ara an 
invastment In the lutura. lodging eaughi up wHh the co4oundars oT 
Admiral Capital GRMP and diticovared that bahind every hotel 
Investment ia a 10 percent contributioh lo Ihe community. Find out 
aboul thair •/MmimUe BMaineaa' iri INs ihonthli cover story. Also in 

I INs issue, our Design ft t̂ enoveiion special section exploires how hotel 
design is creating a symNoUc leistionsNp with local cultures es well as 

the latest bedding trends. We aiso examine restaurant raposhtoning in hotels and toaiura the 
top U.S. francNse companies. 

April 2012 
As the U.S. experiences a tong cycle in real estate, and tending 
ramahis constricted, deveiopen and eommunllias are reaping Iha 

vwwvJodglnginagazln&oomM«ln/dlglldledlians.aspx as 
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wanoHia Wl aw0|iuM lawav |iiw|v«.i:i. iiiia iiiuiitii, t.WMt|iiiu WMKS M miy 
adaptive reuse is a key component of hotel devetopment strategies. This 
Issue also foalures an interview with octogenarian Bill Marriott, who 
diacussed his decision to relira .as CEO cif Manloil intenialtonal. as wad 
as Ns plans tor the hiture. Other higMighis include how to creels a 
sustainable hotel and streamlining housekeeping procedures. 

0 

ri 

0 
Ul 
Nl 

0 
Nl 
r l 

in the United States. 

March 2012 
with a strong baisnce sheet, no'delrt. and ihcraased merttet shara. 
Omrt. Hotels & Resorts is giowing."1Ns month, Lodglrtg looks at how 
the cornp^ plans to continue that growth and examihes Ihe Ngh-
prolle devetopment and acquisition projacis that have recently brought 
it iritO'the limellgM oftha industiy. Also iNsmonth, coileehouses have 
become a source of (rash-tMewed revenga tor hiMels and iual like home 
TV systems are changing how hotels approach the guest experience.. A 
.special section on managamenl ctampsnies exeminds issues far the 
linns in todayls industry end lisis the top iOO managamenl companies 

February 2012 
Wilh Ns new brand PuMlc and the recent ennouncement that EdiUon 
wiil soon open live mora praperties. Ian Schrager is hoplrig to squash 
whal he calls-Ihe 'Fnenkenslein monster* that has taken over Ihe 
boutique end lilestyto hoisf siMwe. ki a wide ranging Inten̂ eyv vyith 
Managing Editor Megan SulHvan al his studio in New Yorii, Schrager 
aays thai siriiplicily Is the ultimate sopNstication. Also. In this issuei a 
look a devetoping the MOOO brand prototype, using OR codes to create 
.e digital dining experience, wid bringing efficiency to iaundiy operations. 

January 2012 
As tia 2012 chair ol Via Mierican Hotel ft Lodging .AasociaSon. Nancy 
Johnson Sims le 8*1 mduolry meihbars engaged and inwiwd in cfvAnq hi 
toiun. Johnson, who is eracuSve vice president of dawlepment at Carison 
Heiels, me Americas, discusses her new posiOon, lo which s.he bnngs 40-
pKiB years in the hotel industry. TNs ls.su* also prerfews mis yeaî  AHftLA 
Laglsletive Mim Summit al wMdi aBendaas can domonstrata Iha 
importanea ol Sie lodging indusky and make an impact. Pressing Itsuos 
inckide (re«el, labor eonoems, and 9w onllna hotel booking lax. VVa.atso 
.cover the avolutdn of hotel tobbieif into 24/7 scieiei hul!s. 8lulon«kee menus 

iniagreiad martioting and re>«iiue managamenij;end more. 

pcccnibcr 2011 
Our annual parade of Edging innovaion tor 2011 is lad by Sent Singh 
Chaiwal arid ViHram Chat wars Dream Dowmpwa Our saiuialp 
innovBlion continues with 10 creative praducta that help eaae 
operetions, improve .the guest enperienee, end ineiaase produelivlty. 
And we take a took back at Hot tepica our Uoggeis discussed in 2011. 
Other Nghflghls of Ihis issue include managing staffing costs and 
dataiis aboul a new independent, online trawl agency lhat aims to cut 
outtoea. 

NovciTibcr 2011 
Women meke up an increasingly biggar share of haspitalily leaden. Sea 
tie hotel Indusbyfrem tieir poini of view in our cover story, which includes 
tosighi Irom members of Vte AHftLA's Women in tedgirig assodation. Wa 
alaechatuid wiOi ambiltous upmnd'Coming woman under 30. OOier 
laakires indude martiabng to'the LOST segmonLcreellve'wme pregramo. 
and approechabie looks in hospiiaiily apparel. 

vwwv.iodginBmBoazine.oomfMainUlgltdiedillQns.aspx 36 
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August 2011 
Featuring thousands of listings and hundreds of headers, the 2012 
Lodging Source Book has ail of lhe praduci and senice providere youll 
need to keep your holel ninriing efficiently and piofttaMy. Listings 
include design ft construction, llnsnce, tood ft beverage, government 
agencies and associaltans. human resources, operattons, and 
technology. 
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I July 2011 
I Economy brands like Red Roof hn and Motel 6 ara upgradng Iheir 
looks with the he!p of smart design end val.u»«ngineering. We take a 
look al their new prototypes and explora this gi6wing.lrand. iiii addition, 

I Iha meetings business is beginning lo bounce back, but the iandscape 
I has been pennanenily transtonnad. Wo inlroducai ybu to the new 
meetings ki a special report. MeanwNle. the green movement haa 
reached Ihe bathroom as hotels continue to make their praperties 

I enviionmenlaliy sound by creating .efficient guest bathrooms. Finally. 
Stash Hotel, f^anfs- has reached one year of existence, giving 

indopondonl'hQiel.iera a new weapon to attract business, end Ihe program is still growing 
strong. 

July 2011: Pc.!ii Control 
Bed bugs can lake a bite out of a hotellB boiloin line, unjess ypu ara 
ready tor them. Leant from the experts hmv bed bugs cen eltoet 
business, and whet you can do lo prevent'end react lo potential 
pratiiems, including liligalton mailers. Als6 in Ihis suppleraanl. the' 
National Pest Menegemenl Association diacusaea the top 10 bed bug 
my tha. bed bug pRMocpi. .and tacts avery hotel housekqeper shouM 
know. Hdleiien must be praperad to address the bed buig concems .of 
guests, and to monitor their properties for Intostations. 

JuiK*2011 

I it will be a long road back Irom the recession tor hotets-, bui IHG has 
prepared Itself tor Ihe recoveiy by making lough decislone during lhe 
downturn. The brand> president of the Americas Jim. Abrahamson 
discusses fhose dedstons and IHG oirtlodk tor tha 'radovery. Also in iMs 
' tosue. VM exemine the debate over 30 lelevisidns fair hotels end ways to 
.niake housekebpirig operaiidha in.ora eflicieni. In addillpn..wB?l8ke a 
I took at how hotela are represantlnB ihemaalvea oTIha Htemel via. 
photography and daseriptiona. jExperts In qrtinp madieling oflar adUce 

on how'lo praperiy rapreseni a hotel online. Fihafly,- Forties Traval Ouidd is launcNng a new 
wabsite-desigiiqd Ip help hotels direel online traffic to their own booking enginea. Tho now site, 
is- ah expbn-driyen refanal site which wlli be launcNng iNa year, 

May 2011 

jSffffjm J t t Wmra it lake to start a hotel brand linom aeralch. Veteran hotel 
nmws^ dMlgner Oddd Milchell and Tha Sonosia Collactton ara teaming up te 

launch KEPT Hotels ft Resorts, to tNs issue, Milchell discusses his 
vision for the new brand and talks, about «4iy and how he came up with-

' Ihe concept. Rolollop bare and restaurants are also becoming a hot 
trend in lhe hotel industry, to eddlUon, we examine renovating through 
sot goods, such as bedding and linafM..As hotels try to dstinguish 
themselves during the economic recovery, many are replecing iheir son 

goods wrflh upgrade. Also, new avenues far mariieling combined wHh technological 
advancements' such as OR codes have changed the way hotels markel.lhamselvBS. We tell 
how the lendseape of martteting is changing. 

www.ladgingnnag'azinexonVMain/dgitaiediions.aspK AIS 
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1/24/13 Digital Edlions | Lodging Magazine 

April 2011 
IT you've see Ihe Nl TV series Top Chef, you probaMy know our cover 
sid)|ect—Jennifer Ca(Ton,.iEhefde cuisine of 10 Arts by Eric Rfpisrtal 
The Ritz-Cariton, PNIacMlpNa. Carroll and Chef Jose Andrea dscuss 
how cheta and hotela make a pertaci pairing. The FftB issue;Blso 
feature articiisS 'dh the. latest colfeq trend—pour-«ver coflbe. a^'t guide 
10 lash salewebsiio, ami a look at Hlton Woridwide's FftB 
maichin'aking servtee. 

0 
Ul 
Nl 

'ST 
0 
Nl 
ri 

March 2011 
As-a spociatty mariiol, vecdtipn exchange and rentals have held up wpH 

I ihiioughout the recossioa As companies such as Wyndham Exjchanĝ -
i ft'Rentals eoniinue te grow, they're also adopting more practices Ihxn 
I the hotel industiy. TNs issue also tooks at how Hotels are usirig. 
I walerpariis to help theme their proportles and attract business. 
MeanuAille, Taj Hotels f̂ orts'fend Palaces, long successM in the. 

I Mkidle East, is building its tirand in North America. Our profile of 
KatNeen Shea, the mariceting guru charged vrfth branding the company 

in.the U.S. examines the compan/s'plans. to..addilion, suslainabifity has made its way to 
food and beverage aervico. We look al how hotels era sourcing more loceiiy gibwn products. 

Febniary 2011 
How Important are eustainaMe INllathm'to the hotel industry? Our 
annual igreen issiM* examines how ttie. green moveirieni has lakeri hold 
In lhe industry and become standard practice tor rnany hotel 
cbmpani.ea, such as Fairmont ̂ totals ft Rissorta. Tha USGBCa Sara 
S'choan idiacussea how the egericy ia woridng to make.LEEd 
eertillCBlion more eccessiMe to hotels. We elso took at how HVAC 
technology is designed'tb give hotels mpra bonuqi over their eneigy 
usege, end how green meetings era picking upeteam. 

Janirary 2011 
A year in the making. Beat Westem totemalional debuted ll Premldr 
and Pius deseriptore. Our cover aleiy lakes a look at how the 
descriptore have helped change the playing fleld tor Beet Western 
praperties. Other ertlcles Include e look e how hotela designeia arr 
ualng new ligNing lechnqipglea lo IHuminald prapertiea, the toiura of 
hotel lelephonea. arvci guaat utaly'. In addition, we present qur anrtual 
Jist- of Ihe top 'SO lodging compaNes. 

LOOOIOMOAZfeCOM 
3SS OKford y/ittf nsad..Sula 420. VordMy. m I8qi7 

wvwv.lodg lngn«gazM.GonVM ain/dglialedtions.aspx 95 
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AH&IA J 
I N S I UF. .201 SustBlnable Talk 211 Editors Select Best of IHMRS & BONY 

221 SoyERNMENTAL AFFAIRS • Occupy Hotels 

Nl 

ri 

0 
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'ST 
0 
Nl 

I. ' I . . . . . . . . . . . I. ' r t r ' j g . ; . " . I • . . T 7 f J : -

'{Hppn H&fi YBar and vMskioinfto^^^ . 
i Happily. ejBrrtjrtgs .increased .last.ii^r;8nd, 
; >m are buriith tti^lth^ai^^^ 
;*yean.The 'iMaijii ,ip6ks\b^t6i spite ibif tKe i 
' WiafllltyiQ.r;!ihe.fmrke^ .tp-tftst̂ hd,; S^ 

,. .̂̂ .Trayel liej^aro6..i^^ 
bieriBase.by 0.5 iR^n l̂jit: jderaf«ii.2;|6:pe^ 
^rc.ent:-A0JR^J|J.ĵ p^nt;,.$^^^ 

.lion; ejiii#!|:3,S{:.Mf& 'fii^S!^i.iui^ 
your iuri l i i^.fbr'b^^ -• 
.thrpugfi eur/ip^l^.dof^^ 
" /U'eivraysi'tiiank'.i^ In'mj^C^^i^':-
enables';us to.n^.i'dfirfliedy^ ; ^ ' 

l 8 l0DOlNBIiM*ZB« JAyUARTJOil 

• • • MKMIIKK HKNKriT l'Kf>l'-n.K 

FOR MEMBERS ONLY 
AH&LA membership offers privileges. 
hy m.VNV.A ST\"tl 

G
enain |irlvilc^-M tuiiiu u-ich lK>ini{AIIKI. . \ nicni-
IKT. like AcltinA IICCCSK rn nur mLMnl«L>rK-tiiily wulw 
site. XVv.h.ini'itc liinis ol' vital Industrx'-diita, IcHislntivJ 
rusi.HirvvH,.iiiul i i ifnrniniiw piilil{Ui-iti<iii.<( ui liclp ynu 

mn il niorv.'CMolcni. pnilitnblu Inisliiviiii. 
The ruimurccs iivailiihlc in thv nicnilwrs-only scution ui 

w%v«'.iihla.uiini Invliulu: 

• A.1>A iiiatcrlalM un f l ic now rcflulefluiiN I Tliu cunipllniiuv 
licniillnc for must new rvc|uircinunls is M,-trch 3012'. und 
ihuHv rtaHiiirucK will help nuikiviiiire yttu'rv prviKirvd. 

• The iicvr publlvati i in cxpuainA lhe irue vuMt. (if ih i rd 
p«njr Ihceniicdlarlcii I This Insiilhi will help >Mni pl:in 
yiiur Mica ehnnnclx mure effuciively haiwd on liin(i-K>rm 
ItOI. 

• Pircc webinar arvhhx I Kmiu .XhA iit I lM ciiiMpliancv.. 
'nucviM;a ranieo'f pai ' l i i iu ly rc'cnrded, free ux-liiiiars led 
hy iriduiiiry Vkpurtk. 

• rpda iea on Indualiy Hf;ania I .See what en.iokii hnve liecii 
trying tu pull rin'oiher proiiertie* MI >IIU can prcwnt it 
fmm hiippvnliiiS in ynu. 

• A rc|Mirt on lhe «pendin|( pnwcr nf the tup Ave niultleiil-
lura l aMrkclN I This new Kiudy nhcdii llfihi on nuw iiiiirkcih' 
I hni may eiid up \MA\\A your must kienilivi: uiiNiiiinvni. 

.Ml wni need Is yniir iiser i l) iiiul paK«miird. ViHlt'www.nlil:i. 
eoiii nnd click un the'niemlKT Uifilri* link nt tlie tup of the 
p a ^ . If ynu need luwUtance. Lunisici MumlK-r Siirv'iceii.tit 
(HCMI) 252-3-IA3 nr meiiilH;rshi|i^ihl:i.vii.iii. 

Attachment C, Page I of 1 
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II UiKlilir 

M*mlMr Login Eduuilonal IntlibiU FobndMian 

Search 

homo I prose, room | memberahip I governmental affaire I conventions ft events I programs ft initiatives 

itWM I 'praiB MnMS a •dvtaonm | NdldPAC- | Uktacllon | LAS- j uMhj|flnk> 

Horn* > OavtmiiMni Aflalri > HCMIPAC 

join now! 
mcint)Cri>h (1 ahla coTi 

cm 
(202) 2n9-311u 

IIHotelPAC 
Atwut HotelPAC 

HotelPAC is a voluntary, nonprott. bipartisan poHtical action oommitlae lhat exists to help eieet quaHfied hidMdusis 
who recognize Ihe'importsrioe.'of.ihe ksdgbig industry. Tlie ulHmale goal of this eflbrt is to provide a lavorabia busni^ 
dimate In which the iodgbig industry can prosper. 

HotelPAC Contributions 

Online Donation Ferm 
N(wr • OnUne givkig is now evaileble. 
CHck Iha above Ink to donate today' 

Corporate Permission Form 
The Federal Etadkm Campaign Ad 
requires that ponnission ba givan by a 
oorporalkm bafbre any of ns ampUybes 
may bo soDdlad fô  hivolvament In 
HotelPAC. 

CHdtiodownkMd 
HoleiPAC's Corporate Permission and 
bonaiien Ferm. (PDF; 

For a list of upcoming events, click 
here. 

For more kifornialton aboul HotelPAC. 
pleasa contad Anne-VMsMy Teague. 
AHftLA Manager of Qpvemmenial 
AflSIra, PAC ft Graiorioott al (202) 280-
3125 or awlaagiieQahie.eom. 

Senator Sceft Brown. fR<MA;. wKh Uiira Dour of Watt tfoief and 
Paul Sacce of Maaaaefiiwiflts t e d ^ g Aaaocfaflon a( a 

HoMPAC event 

Contact IM I SlU Map | Privacy Policy « 2011 American Notol ft Ledgkig Atwciallen 

http://www.ahla.com/hotclpac/ 10/12/2012 
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nHoflllPAG AMERICAN HOTEL & LODGING ASSOCIATION 
POLITICAL ACTION COMMITTEE 

2012 HotelPAC CONTRIBUTION FORM 

PLEASE CHECK YOUR HOTELPAC CONTRIBUTION LEVEL: 

• $5000 Chairman's Circle 
• $2500 Presidential Roundtable 
• $1000 Senatorial Council 
• $500 Cdngresslbnial Council 
• $250 Sponsor̂  Club 
• $100 Grassroots Club 

• Other Amount-

is; 000 
($2,500 and up) 
{$1,000 snd up) 
{$500 snd up) 
{$250 aad up) 
{$100 and up) 

Namerritle 

Compahy. 

Addrvss 

Phone: 

CREDIT CARP AND BILLING INFORMATION 

Please circle one: Visa MasterCard 

Credit Card # 

Email: 

AMEX 

If using AMEX please provide 4 digit CIDtf: 

Pririt Cardholder Mame: 
Signatuie. 

Diseover 

Expiration bate:. 
other Amount Ust Here:. 

-Date. 
'flyi<0nlha.e6eva;faflnnlM.tMicofiMbutibnA 
tMinea .en'dy card nor en IN Mid or aiieltar poraon. 

CHECK CONTRIBUTION INFORMATION 

Please retum completed form with personal check made out to HotelPAC to: 
Attn: Anne-Wesley teague 
1201 New York Avenue. Suite «600 
Washington. DC 20005 

HOTELPAC CORPORATE PRIOR APPROVAL FORM* 
PLEASE fiLL our ONLV fP YOU ARE A CORPORATE UEMBER OF AHLA 

Yes, our company is a corporate member ofthe American Hotel ft Lodging Assoctatton (AHftLA) and hereby, aiittibdzas the AHftLA's Poiiticai Acfion 
CemmKiee (HotelPAC) to soldt vokmiaiy oontdbuikMs from Uw eoiporallan's aaeouUwa and adiriinlsttalive parsermal In tha calendar yaar(s) sal forth 
below. This cqipdratlah has not approved a soiidtalton for any other Irade eaaodaMn's iadaral PAC for the aame eelendar yearfs), (A coiporalton may 
grant Ms appreval lo lust one Irade association par year.) 

PLEASE AUTHORIZE EACH YEAR WITH YOUR SIONATURE 

2012:. 

2013.:. 

2014:. 

201S:. 

SIGNATURE 

SIONATURE 

SIONATURE 

SIGNATURE 
Confributllons fo hMetPAC are votunlary. The amount g^ven, or the rafusal to gi««, wU nol benefit or disadvartfage tha person being 
sotiellad. Contrttiuttons by corporations, labor unhtns, naOonal banks; fademlvontraclors (exeaptpatsonsloQntributions mKto by 

artvUoyaes; partners, and shareholders of federal eomractors) and foreign niatlonals fexcepf buttwduals tawttOy admnted for 
pennaneni rasldenea In Ute U.S.) are prohibited. Oontribullwis to HotelPAC are liof deducOrie as charHabla conlribulions Ibr lederal 

Income tax purposes. 
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HotelPAC • The Lodging Induslrys PAC - AHftLA 

,'.'.-i:ih<ki Lftnif. 

Anrlcn 
NlUlflHllOI 
Aindillia 

lioinu I pic.(i<!i roon. { ivi.Miibership | governmental affairs ; eonvculioos & nvRnts I piogi'itiiib & ioiti.tliVA! 

laauoo I proia rol»a»of A advlceria* | HoiolPAC i tako action | LAS | uaofulHnka 

Homo > Govtfrnmonl Allairi >HolalPAC 

join now! 
Cm.T.:, 

mcnibcrr.hip • ..Thln.cnm 
C a l l 

(202) 280-311(> 

or click iMJic: 

IIHotelPAC 
About HotelPAC 

iii';p!iv;iU:t!alk)l.(:t!in 

HotelPAC is the American Hdtei i Lodging Association's Political Action (>immlttee (PAC). It Is a wluntaiy, bi-partisan 
PAC fcxmad lb help elect fsderal candkJatas vdw support tha lodging industiy. tMalPAC is.essenUai to our ability to 
engage on Capitol Hill and betlbr educate-policy makere on our industiy issues. Ihrough these ellorts AHftLA 
slfpiMcaritly iricraases our abUity to fBciinate a prô odglng businass climato.- In partlcuiv. HoiaiPAC sar>m to 
atranglhan Ihe lodging industi/s poiiticai voice, aducata.ai«t mobliize membera to bacoma more polilliially acth«, and 

^ , support candidates «dio pnMiote legislation and poHciais that creatci.a fair business emXioninent, allowing tha Iodgbig 
OEMtMiiLvl IC uiiRKi'l.M>: industry to create Jobs and grew tha economy. 

Additional information about HotelPAC is available W membera of AHftLA. and olher 8Uthoiii;ed peraons by 
contacting Anne-Wesley Teague. AHftLA Manager of Govemmenlel Alfalra. PAC ft Grassroots at (202) 269-312S or 
awteague@ahia.eem. 

For a list of upcoming AHftLA events, 
click hiera. 

HotelPAC Loe Angeiea Event 
Regirtration Form •January 22, 2013 

Senator Scott Brawn (R-MA). with Laura Odw of VIsIa Motel and Paid 
Sacco of the Massachusetts Lodging Association al a HotelPAC »«nl. 

wvwv.ahl8.oanryholelpac/ 1/2 
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AH&LA HotelPAC Luncheon 
*featuring Fred Malek 

JW Marriott at LA Live 
% Tuesday, January 22, 2013:11:30AM- 1:00PM 
ri 
^ Contribution Form 
Ul 
Nl 
^ Contribution amount: S (Suggested $ 125) 

O Print Name: 
Nl 
^ Title: ^Hotiel/Company: 

Address:. 

City: Slate: Zip: 

Email Address: .. 

Personal credit card: AMEX VISA MASTERCARD DISCOVER 

Card number: 

If using AMEX please add 4 digit CID. #: 

Expiration date: 

Signature: 

Check: Payable to HotelPAC 

Attn: Anne-Wesley Teague 
HotelPAC 
1201 New York Ave.. NW, Suite 600 
Washington, DC 2000S 

To RSVP by FAX or e-mail send to AW Teague at awteaieue(g),ahla.com or 20Z.289318$ 

Contributions lo HotelPAC are voluntary.. Vpn may rejifse to eojnvrilmte without fear of reprisal. Any contrihution 
guidelines or suggested giving levels pro\ided to ypu are merely fpr your convenience and only a suggestion. More or less 
than the suggested amoimt may be given. The amount yoagive, or the refusal to give, will not benefit or disadvantage you 
in any y/ay. Contributions to HotelPAC are used for political purposes and are not deductible as charitable donations for 
federal Income tax purposes. Federal law requires us ro .use our Itest efforts, to collect and report the name, mailing 
addtess, occupation and employer of indixiduals whose conlributions exceed $200 in a calendar year. 
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